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Tappan—based Eco-Lite creates
energy-etficient system for salons
that shows true hair, skin colors
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‘Ayear ago, the monthly electric bill at Selah Salon
Lounge was $1,275. This June, it was just $574.
. Consolidated Edison Inc. didn't slash its rates. In-
. stead, the White Plains salon found new ways to save

. energy when it participated in an episode of

-"‘:_' “WaSted!” on the Planet Green TV network.
' In addition to swapping out an aging hot-water
~ heater, the show’s producers decked out the salon

. with new energy-sipping lighting from a Rockland

- County company called Eco-Lite Products.

. Greenburgh resident Jacqueline Shkreli, co-owner

- ofSelah, said the new lights not only save energy but
- represent hair color more accurately.

. As aresult, the salon isn’t getting any more calls

. from customers surprised by the tone of their newly

. tinted hair in the daylight.

. “Clients aren’t calling and saying their hair color is

. different,” Shkreli said. “It’s a happier customer.”

. Developing energy-efficient lighting that meets the

. demands of hair colorists concerned about accurate

. lighting has been a mission at Eco-Lite Products for

. more than a year and a half.

- Howard Gurock, president of the Tappan-based

i company, said he was inspired to develop salon light-

. ing by the experiences of his wife.

. “My wife would get her hair colored every three to

- four weeks and then would complain that it looked

" different at home than in the salon. One day, I said to

-: her, when I couldn’t take it anymore, ‘Why?* And she
E said it was the lighting, the lighting is no good,”
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Howard Gurock, left, president of Eco-Lite Products,
watches Rodrigo Espina assemble a task light.
Gurock said the Minardi Color Perfect Lighting
System is in about 100 salons around the country.

Gurock said.

Unlike other husbands in similar positions, Gurock
was uniquely qualified to do something about the
problem.

A one-time partner in a Rockland law firm, the New
City resident had recently become partlmrs with
childhood friend Jeff Gasman in a company that spe-
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cialized in lighting for inde-
pendent jewelry stores.

In 2007, Gurock and Gas-
man bought a Jersey City,
N.J., company known as
Econo-Lite and moved the
business to Rockland, chang-
ing the name to Eco-Lite to re-
flect the emphasis on energy-
efficient lighting.

Econo-Lite, with 11 em-
ployees, assembled specialty
light fixtures designed to
make diamonds sparkle in a

pure white light.

“If you go down d47th

Street, 90 percent of the lights
in the jewelry stores are made
by our company,” Gurock
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Jacqueline Shkreli, co-owner
of Selah Salon Lounge, said
Eco-Lite's energy-efficient
lighting also represents hair
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Eddie Quinones is production manager at Eco-Lite Products. The company is experimenting
with other energy-efficient lights, including an LED that uses just 30 watts of glectnuty but
has the power of 200 watts of halogen light or 1,000 watts of incandescent light.
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said. color more accurately. _ Existing energy-efficient March in Chicago. .
Gurock saw the potential to 5 :y j lights that used fluorescent Minardi said the secret is

find new markets for special- The company’s lighting ex- || bulbs weren't suitable for sa-  warming up the bulbs with

N e e perts began creating a fixture | strategically placed glass gels

that need to highlight mer-
chandise in glass cases, in-
cluding art galleries and craft
stores.

The Santa Barbara Zoo in

with a ceramic-metal halide

light bulb.

Unlike the halogen bulbs | whether they are fluorescent

: or compact fluorescent. They

favored by colorists, metal
halide bulbs uses less energy

lons, Minardi said.
_ “Most  energy-efficient
lights are very, very white,

are very good at saving ener-

of different hues. The mix of
reflectors and gels softens the
white metal halide light, cre-
ating a flattering effect with-
out sacrificing energy effi-

. . = al’ld Stﬂl emit a bright White oy bllt they are not good for Ciency-
tclslfoéjtnaﬁ;c fﬁll;e i e Sicht Metal halide lights are  Jooking at skin tone or the Minardi said that the light-
ea to LCo-Lite for energy-  often used in sports stadiums.  tone of hair.” he said. ing portion of the electric hill
efficient lighting for its gift  Gurock's team startedwith - That was also apitfallofthe ¢ his New York salon has
shop. a 22-watt bulb. By using re- first Eco-Lite prototype. dropped by 70 percent and
The company scored 2 flectors in the fixture, they “When I saw the prototype, e overall hill 15 down aboiit
((:)OUD ghen gohen’s FaShIOIl were able to create enough I said tl&ait in theory this is 35 percent
ptical, a chain of 120 eye- j E0watl great. I'd love to save money : >
glass stores, hired Gurock to Fo renaceatOmethalog on electricity and air condi- Salons are not usually envi-

gen light.

ronmentally friendly places,

3 R L : tioning,” Minardi said. “But ; 5 5

develop lights similar to those ™~ With a prototype in hand, the original was too whiteand ~ Minardi noted, with the large
in jewelry shops but with less | Gurock began reaching out to » 1 of hot wat d
intensity. stylists, eventually finding his ton dear. . W i n el ¢
Een Tl S ) y g Persuaded by the persist chemicals in use as well as

"When the idea of creating

Jiighﬁ‘ng for- beauty-salons

came up in discussion with
his wife, Gurock said he and
Gasman did old-fashioned re-
search to see if there would

be a market for such a prod- in designing salon lighting to  efficient lights that could ac- definitely a move in the right
uct. accurately represent color, curately render hair color, direction for any industry, but
They called two hair salons the Minardis were initially - The Minardi Color Perfect especially with ours.”

in all 50 states, asking the
question: Do you like the
lighting in your salon?

Nine out of 10 owners said
10.
Knowing that lighting, es-

pecially high-intensity light- TG b e ] energy savings.

: ghts placed at the customer’s eye : :

ing that produces a natural ;.o expensive to install and level to light the face, thAyagz}ble PUICE, J_ami)ary,
light, uses tons of electricity, 1maintain because not only do The system won the Inter- 10% hg]tmg Systen& Itsh in about
Gurock said creating an ener- they guzzle electricity but national Beauty Industry In- (s}a onsi{arqlén < SO
gy-efficient fixture was the they are so warm theyrequire novator Award at the 2009 Y, Gurock said.

No. 1 goal for the system.

way to the doors of Carmine
and Beth Minardi on Madi-
son Avenue in New York.
Well known in beauty cir-
cles for their celebrity clien-
tele as well as their expertise

skeptical of Eco-Light’s quest.

Carmine Minardi, a beauty
educator for 20 years, said
that salons use both incandes-
cent and halogen lights to
produce a flattering mix of
warm and cool light.

lavish air conditioning.

ence of Gurock, who kept
coming back with new proto-
types based on Minardi’s ad-
vice, the couple agreed to
team with Eco-Light to create
a complete system of energy-

Lighting System took over a
year to develop and consists
of three fixtures: an ambient
light that's hung a foot below
the ceiling; a task light sus-
pended over a stylist’s chair;
and an LED-based fixture

America’s Beauty Show in

the constant hair drying.

“If every salon in America
drops its power usage by 35
percent, that’s a heck of a lot
of savings for the environ-
ment,” Minardi said. “This is

The price for the system
for an average-size salon
would be $3,000 to $5,000,
with each light costing $129
to $499, an expense Gurock
contends will pay for itself in

Ted Cortese, owner of diVa






